Your annotations should attend to all three levels of thinking as listed below:
	All of my annotations are:
1.  Legible
2.  Understandable to my future self and to my teacher

	Level 1
	Level 2
	Level 3

	Literal—found directly in the text
	Interpretive/Analytical—found by making inferences 
	Universal/Thematic—found outside of the text

	Questions/notes that check for understanding
	Questions/notes about the author’s choices
	Questions/notes about how the text relates to the world outside the text, including how it relates to my life and what I know.

	L1 Annotations…
1. are factual
2. identify main points/events in the text
3. lead to an accurate and thorough summary of the text
	L2 Annotations…
1. are inferential
2. speculate about motive/purpose of author 
3. follow patterns and identify relationships among parts of the text
	L3 Annotations…
1. are reflective
2. link text to prior knowledge, other texts, or personal experiences



EXAMPLE ANNOTATIONS FOR EACH LEVEL:
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Over the last three decades, fast food has infiltrated every nooli a‘nd cranny of
American society. An industry that t;éég_newith a handful of modest hot dog and
what ¢ ‘77 hamburger stands in southern California has spread to every corner of the nation,
selling iﬁ:‘iad range of foods wherever paying customers may be found. Fast
food is now served at restaurants and drivethroughs, at stadiums, airports, zoos, /‘ S+
high schools, elementary schools, and universities, on cruise ships, trains, and
airplanes, at K-Marts, Wal-Marts, gas stations, and even at hospital cafeterias. In widespee od
1970, Americans spent about $6 billion on fast food; in 2000, they spent more than Hoad's almos
$110 billion. Americans now spend more money on fast food than on higher 2?&,\[‘;} ‘s
education, personal computers, computer software, or new cars. They spend more
comparisonon fast food than on movies, books, magazines, newspapers, videos, and
recorded music -- combined.
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teeth or stopping for a red light. It has become a social custom as American as a ¢ v pas s ™

small, rectangular, hand-held, frozen, and reheated apple pie.
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